2026 RETAIL LEADERSHIP
DEVELOPMENT STUDY

Sponsorship Overview
Partner with the research defining how
retail will lead next.




WHY PARTNER WITH THE STUDY

The Retail Leadership Study is becoming the industry benchmark for how leaders think,
work, and evolve inside a rapidly changing landscape.

In 2025, the Study reached more than 3,000 senior leaders and included insights from
621 respondents across the U.S. and global markets.

The 2026 Study expands to 1,200+ leaders worldwide, offering the most complete
view of what retail leaders need, value, and expect in the years ahead.

A sponsorship puts your brand at the center of that conversation — in front of
executives, operators, people teams, and decision-makers driving culture and
performance across the industry.

SPONSORSHIP LEVELS
PINNACLE PARTNER - $8,500 m

Lead the conversation. Shape the narrative.
Designed for brands who want to influence executive thinking at scale.

Includes:

» Two-page editorial feature

CEO/Founder spotlight

« Branded insight or chart

» Guest interview on Retail Leadership with Steve Worthy Podcast
» Feature in launch announcements + press

e Custom email to 7,500+ senior leaders

e Priority speaking opportunity with The Campus

« Placement in the post-launch video narrative

« Invitation to private executive roundtable

» Quarterly early-access briefings

e 7 - Seats inside The Campus - our leadership community

Best For: Category leaders and brands positioning themselves at the forefront of retail's
next era.
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https://worthycampus.group.app/plan-subscription/checkout?plan=61a7eb92-f7f7-4896-9463-e92a299c3d62
https://worthycampus.group.app/plan-subscription/checkout?plan=61a7eb92-f7f7-4896-9463-e92a299c3d62

STRATEGIC PARTNER - $5,500 m

Meaningful visibility with substance.

Includes:

« Half-page feature or branded data insight

Logo placement in the report + Worthy Retail sites
Inclusion in newsletters + LinkedIn launch

Early access to findings

Private sponsor briefing

Optional 60-second spotlight during launch

» 4 — seats inside The Campus - our leadership community

Best For: Brands seeking strong presence across store, field, and HQ leadership audiences.

CONTRIBUTOR PARTNER - $2,500 m

Smart visibility with lasting presence.

Includes:

Logo placement in the 2026 Study

Recognition in launch content

Pre-release insights briefing

Optional rotating web placement

2 - Memberships inside The Campus, our Leadership Community

Best For: Emerging companies looking to build credibility and awareness with senior
leaders.

TWO WAYS TO MOVE FORWARD

1: Purchase Sponsorship Above or

2: Book a Meeting with Steve m

THE INDUSTRY IS SHIFTING. LEAD THE CHANGE.

Partnering with the 2026 Retail Leadership Study isn't just brand visibility — it's strategic
impact.

You help inform the insights, elevate the conversation, and shape the leadership
standards our industry will rely on next.

Let's build it together.
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https://scheduler.zoom.us/steve-worthy/status-call
https://worthycampus.group.app/plan-subscription/checkout?plan=138763d0-1547-4b4b-9323-c82dbe8cde4b
https://worthycampus.group.app/plan-subscription/checkout?plan=138763d0-1547-4b4b-9323-c82dbe8cde4b
https://worthycampus.group.app/plan-subscription/checkout?plan=5ff6c0da-11cd-465a-9444-82faedafab35
https://worthycampus.group.app/plan-subscription/checkout?plan=5ff6c0da-11cd-465a-9444-82faedafab35

PINNACLE PARTNER - SAMPLE PAGE

Pinnacle Partner placement is designed to feel editorial, not promotional.

Your pages sit within the core narrative of the study and read like leadership perspective pieces. They
give you space to share a CEO or Founder point of view, connect your insights directly to the data,
and signal credibility and executive relevance through thoughtful design.

This is where you help shape how leaders interpret what the data means, while demonstrating a clear
commitment to developing stronger, more capable retail leaders.
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Thomas Mazson is the Chief Exscutive Officer of The Comparty,
a global arganization kndwn for transborming how retailes
oparate aeross stores, Mekd teams. and corporate environmants.

With more than TWEnty years in international retail, Thomas has
I throug h market disruption, Large scabe digital tr

The Company is Big
jpartnes that helps retaileds strengthen performance at avery level

and the evolution of customsar axpectations acioss multiple
regions

Bedora leading The Company, Thomas held senior strategy and
operations roles across the United S1ates, Ewrope, snd the
Middle East. His lsadership 15 grounded inthe ballef that strong
organizations are bullt by leaders who can think clearly,

] in high
PrOssuNe ervironments.

Unader his direction, Tha Company has becoms a prefermed
partnr for retailers 1] clarity and

of

They spacialize in decison suppont platiorms, store exacution
taols, and kadership enablement systems that gihve retailers real
thma visibility nto what is working and what requires: atterition,

The Company’s technology and Insights are used by mid sired
and enterprise retallers across appared, big box, boeauty, and
specialty categories.

By Irtegrating operstional data with leadership bahavior insights,
The Company helps retaslers bulld stronger leaders. mon

patfomance.

and more nesilient organizations.

CEOQ Statement: Why the Retail Leadership Study Matters
Thomas Masson, CEQ, The Company

Ratall Is at a point where leadership strangth is more
Important than technalogy, strategy, or even product.
We are operating in an envirenment where a leader's
decisions shape outcomes hour by hour.

The ratailers who will succeed in the next decade will
not simply be the ones with the Eost 1ogls, They will be
the ones with the best leaders.,

This is why the Retail Leadership Study matiers. It
fevesls what leaders are actualty facing and what they
need in order 19 parlomm at a high level

Too many conversations in our industry focus on
customers, tronds, and innovation but overlook the
paople who carry the weight of daily éxecution.

This study gives those leaders a voice and provides the
data organizations need to make informed decisions
about . culture. and cap

Evary retakler s trying to move faster, simplify complexity, and
opaerate with clarity. Leadership is the deciding factor in whather
that happens of mot.

The insights in this study are nat academic. They influance how
Wi train, how we hire, how we structure teams, and how we
SUpport leaders in the moments that matter,

Partngring with this study is not a branding exercise for The
Company. It is a commitment to strengthening the fabric of rotail
leadership.

The industry is evolving. Expactations are rising. The demands
on leadars are incraasing. This study halps all of us understand
what is changing and what is required ndst.

I#we want a stronger future for retail, we have 1o stan with the

peopia eading I V[E,e@
Lt
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https://worthycampus.group.app/plan-subscription/checkout?plan=21d12245-0062-49be-97c5-2de54be11301

STRATEGIC PARTNER - SAMPLE PAGE

These pages show how a solution fits into the real challenges leaders are navigating today.

Clean visuals, concise messaging, and clear calls to action make it easy for leaders to
understand what you do and why it matters.

Your brand is positioned as a practical contributor to leadership development, aligned with
execution, growth, and real-world impact.

Most analytics tools add Al as an
afterthought. We build with Al at the core.

The Mexlytix Blueprint

Built for Al, Ready for Retail

Real-time Insights True Omni-channel

Smarter deci: Break datz y onling

by real-time

@ Scan & get your FREE
Al-Readiness Score

Al-Ready Adhoc Reporting

Al built-in, not bolted on Instant answers, no more
later waiting on reports

NETCONV

Darkstore used for
online operations

t$

Better pricing
on turn over

connection betweer
supply and demand

http://netconv.com
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https://worthycampus.group.app/plan-subscription/checkout?plan=71ef3d63-6d48-4253-aff2-ccec0571bb38

STRATEGIC PARTNER - SAMPLE PAGE

Contributor placement is designed to establish presence and alignment, without
overstatement.

Your company placement signals support for the study and alignment with the leadership
issues retail leaders are navigating, while providing clear brand visibility within a trusted
industry resource.

This is an ideal way to be part of the leadership conversation, demonstrate commitment to the
retail community, and build familiarity with senior leaders—without needing to take a lead
editorial role.
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https://worthycampus.group.app/plan-subscription/checkout?plan=71ef3d63-6d48-4253-aff2-ccec0571bb38

