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WHY PARTNER WITH THE STUDY

Senior retail executives, enterprise leaders, people and talent leaders, operations
executives, transformation leaders, and the decision-makers responsible for
where their organizations invest, what they change, and how they prepare their
leaders for what comes next.

These leaders shape strategy, allocate resources, influence technology and talent
decisions, and determine how change moves through the organization.

Their decisions ultimately reach the store, field, multi-unit, and regional leaders
whose experiences and perspectives are represented throughout the study.

The 2027 Retail Leadership Development Study is designed to do more than report
what retail leaders are experiencing. It is intended to help companies, leaders, and
industry partners better understand what leadership is becoming and what will
be required next.

With 2,094 respondents, the study brings together perspectives from store, field,
multi-unit, regional, and corporate leadership. 

Sponsors help us take those perspectives further.

Your support helps us expand the reach of the research, turn the findings into
practical conversations, and make the work available to more leaders across the
industry.

In return, sponsors gain early access to the findings, opportunities to contribute
relevant expertise and perspective, and multiple ways to engage with the leaders
and companies using the research.

621
2025 Study

Respondents

2,721
2025 Study
Downloads

2,094
2027 Study

Respondents

7,500+
2027 Projected

Downloads

Who Reads Our Study
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Industry Conversation
 Join Steve on Retail Leadership with Steve

Worthy to explore what the findings mean for
the leaders living them.

Executive Connection
 Sit down with senior retail leaders to talk

through the findings and build
relationships that last beyond the study.

Early Access
 See the findings before the market does, in
time to shape your strategy and message

around them.

Inside The Campus
 Put the findings to work with seats in our

leadership community for your team or your
customers' leaders.
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ORDER NOW

https://worthycampus.group.app/plan-subscription/checkout?plan=4ac2ce8d-ae2b-43c0-97ca-bb4e8ad201ef
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ORDER NOW

https://worthycampus.group.app/plan-subscription/checkout?plan=f3bd37c6-68b0-481c-a6be-243b2b4cbc0c


PINNACLE PARTNER, SAMPLE PAGES
 Your pages sitinside thecorenarrativeof the studyand read like leadership perspective pieces.

You share a CEO or founder point of view, then connect that view directly to the data.

Page two: a first-person statement tied to two findings from the study.

Page one: the CEO and the company, written as a story rather than a product pitch.

Sample content. Company, executive, and figures are illustrative.
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STRATEGIC PARTNER, SAMPLE PAGES
 Thesepagesshow how a solutionfits thechallengesleaders arenavigatingnow. Clean visuals,

concise messaging, and a clear call to action, positioned as a practical contribution rather than
an advertisement.

Option one: the half-page feature.

Option two: the branded data insight.

Sample content. Company and figures are illustrative.
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